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Marketing and Visibility Opportunity

The Ottawa Kindness Initiative is a community-led endeavavith extensive and far-reaching
representation from our community. Under the leaderptof chair Rabbi Reuven Bulka (spiritual
leader of Congregation Machzikei Hadd®st of CFRA’s Sunday Night with Rabbi Bulka, colurhnis
with The Ottawa Citizer community leaders and volunteers from across Otsa@mploy their
resources, experience and enthusiasm to bring KindnessRk/ifge realization.

The third installment of the initiative will be launabd onFridiay, Fedrusayy M2 @D0hd will carry

on from Miomadizy, Fetbrusanyl 5o Sumdiay, Felbuad@l, 2009. Events currently in production for
Kindness Week 2010 include:

Public Launch and Wrap events;

groups of students, colleagues, media personalities@hdr community leaders performing
acts of kindness around the city; and

schools and workplaces “pay the kindness forwardhaiindness Cards, and use the various
online tools such as the Kindness Map and e-cards t&ertheir classrooms and offices
kinder.
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to be kind

We have the ability to create the community we waithe Ottawa Kindness Initiative once again

invites people to make a conscious choice to contribatel focus orAXKind Ottawa in February
2010.

Ottawa is a community of people from different wal&tlife, experiences and cultures. By
encouraging the kindness that exists and the kindness tbaat be, we can strengthen our
community’s culture of compassion, thoughtfulness aratiag.

Kindness Partners

The following partners had representation on the 2009a@a Kindness Initiative’s Steering
Committee:

‘A’ Ottawa Knock on Wood Communications
CBC/Radio Canada Ottawa Carleton District School Board
CFRA Ottawa Catholic School Board
Child & Youth Friendly Ottawa (CAYFO) Ottawa Citizen
CHIN International Radio/TV Ottawa Community Support Coalition
City of Ottawa/Ville d’Ottawa Ottawa Police Service
Conseil des écoles catholiques de langue francaise  Rogers Television & Communications
du Centre-est SCO Health Service Organization
Conseil des écoles publiques de I'Est de I'Ontario Sun Media Ottawa
CTV Ottawa The Works
Food Mode Magazine United Way/Centraide Ottawa
Il Postino United Way/Centraide Ottawa Youth Action
Interfaith Ottawa Various Community Newspapers

Volunteer Ottawa

This diverse and influential group of people is commaittto using their resources, creativity and
influence to ensure this initiative is a success.

Rabbi Bulka with members of Kindness Week Ste€angmittee and 2
other volunteers at the 2009 Launch event at Rideanire



ONLY 3 SPONSORSHIP OPPORTUNITIES AXBLEABLE!

Come on board as one of the three Himebsedtedles pSmsrofds 15l 6 (M galryactess dasdo
reaching, citywide marketing and visibility opportunities with Kidness Week including:

ExtensiveAldi erTossXoneesss
Sponsorship presents an opportunity to reach a numbkdiverse population groups across our

entire city in a meaningful and direct manner. This initige targets an audience both young and old
with increased focus on schools, workplaces, fedgoalernment departments and the community at
large through direct communication and mass marketindoefs.

Print Adivertising

Sponsor recognition in pre- and post-Launch advertisemelitizbn various forms and outlets
throughout Ottawa including print, radio, online and telesion

WebsteAdvertising
Sponsors featured on thi€iKdnOt@nsamaebsite with a hyperlinked logo to th@wn website

Additional Benefits
Signage and recognition at the Kindness Week Launch and Wraptgve

Visibility through the ample media coverage garnereddgdness Week (many local media
are engaged with the initiative through the Steering Cortteg)

Demonstrate corporate social responsibility and strengthemployee engagement by
becoming a Kindness Week workplace

First right of refusal for 2011 Kindness Week sponsgrsh

Launch event

Marketing and Visibility Opportunities

Public event to be
held on February
12th to kick off
Kindness Week

Will include Steering
Committee members,
community leaders,
guests from various
workplaces and schools
and the public

- Logo on all event communications
(eg. e-vites) to about 1,800 workplace
all public and Catholic schools, feders
government departments, and
community leaders or VIP contacts
- Signage at the venue

- Significant media coverage
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Wrap event

Event to be held o
February 21st to
celebrate the
successes of the
week

nSteering Committee
members, community
leaders, guests from
various workplaces and
schools, and the publi

- Logo on all event communications
(eg. e-vites) to about 1,800 workplace
all public and Catholic schools, feders
government departments, and
community leaders or VIP contacts
- Signage at the venue
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- Significant media coverage




 Opportunity |

Pay it forward
“Kindness Cards”

These cards are widely

distributed and
encourage recipients t(
pass the kindness on.
Card also drives
recipients to website’s
map tool.

schools, workplaces,

) federal Departments, and
food and entertainment
retail locations across the
city

Initial distribution to local

Your logo on 175,000+ cards a

on website mapping page.
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School kits

Kits to be distributed
as part of school
package

Students and staff in four
school boards across
Ottawa (English and
French)

Your logo on all hard copy and
e-packages, promotional postel
and other collateral pieces (eg.
200,000 stickers, 2000 pencils)
that make up a school kit

Workplace kits

Kits to be distributed
to 1800 workplaces

1800 workplaces including
representation from all
sectors — public and
private

Your logo on all hard copy and
e-packages, promotional postel
and other collateral pieces (eg.
1000 window decals, 2000
notepads) that make up a
workplace Kit.

Bus ads

Arranged through
Pattison, interior and
exterior ads on OC
Transpo buses leading
up to and during
Kindness Week

Transit users, passing
traffic and pedestrians

Your logo on interior and
exterior bus ads (number of
buses to be confirmed)

Bus shelters

Provided by Clear
Channel, bus shelter
advertisements in
various locations for
four weeks

Transit users, passing
traffic and pedestrians

Your logo on approximately 30
bus shelter ads (number of
shelters to be confirmed)

Kindness Toques

Orange kindottawa.c
toques worn and
distributed by
Kindness Crew

a Local schools, workplaces
municipal and federal
departments, events and
group kindness activities

Your logo on 500 toques

Kindness T-shirts

Choose 2bk t-shirts
worn and distributed
by Kindness Crew,
teachers, committee
members and/or other

Local schools, workplaces
municipal and federal
departments, events and
group kindness activities

volunteers

Your logo on 500 t-shirts

In addition, opportunities exist for the distribution foproduct, gift cards and/or vouchers throughout
the city by our Kindness Crew who could be handing yautir branded cards or vouchers as they
witness acts of kindness that week across Ottawa.

For further discussion or to secure your position@® of the three Kindness Week sponsors, please
contact JeffiTurmesrat 613-228-6 899 arr Caradiimee Hitematha b 6. 888 3-3801 as soon as possible.



4’ x @ Bus Shelter Advertisement

Kindness Card (actual size)



